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INSTRUCTIONS TO THE EXAMINEES
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1.There are 110 Objective Type Questions in
this Question paper in English as well as in
Hindi. Of these, 10 questions on Rajbhasha
are optional and not mandatory.

2. You are required to answer 100 questions.

3. Answers should be marked ONLY in the
answer paper provided for the purpose.

4. Each question carries 1 marks, if answered
correctly. Wrong answer has a penalty
(negative marking) of 1/3 rd marks.

5. You should NOT write your name or any
symbol/mark which may reveal your
identity on the answer script. Name and
other details should be entered oﬁly in the
designated space provided in answer paper.

6. No corrections of any type such as cutting,
over-writing etc is permitted on answer
papet. If such corrections are made, that
answer will not he evaluated.

7. Use of Calculator/Electronic Devices are

not permitted.
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1. Y a5 @y Afa & 3R, Felaf@a # & @l a1 F97 ga ®

a. ARAT ANRET F AR B9 FAU T o Ried FA F 3T w_E PeRmh/AEHemh w3 & A
forelt sregRfar &1 smarasar 4 B '

b. YAE T & THART TRAT H Asd BT Faw 1 o Bfded Hay & 3va w1 Rea
FITE/ARATET FT & AT TR AR F T ARARAEREA B HGATT I

¢RI AR & AT gadl & F weamhr &= & QU 3 ee @liean a&lr 781 8
d. 3948 ¥ F5 ofr A

As per policy of Railway Board, which of the following statements is true
a. No permission is required for Indian national to undertake still photography/videography using mobile phone camera or small
digital camera.
b. CPRO/DRM'’s permission is required for Indian National to undertake still photography/videography using mobile phone
camera or small digital camera in circulating area of a railway station.
c. Itis not necessary to buy valid ticket for doing photography on a moving train for Indian national.
d. None of the above.

2. XA WER & Wi & IEER A Fuaes & il Tel TARe & mafad fhar smar g, ar (T faseT
FI TAT )

TST/dhg AT W2l & TsauTd/Affeaic a7 HI 3HART fFar amar @fgol

a.
b, UsrRE AT WU & HEAHAN i ART Fr B aegEar T@ B

USa/Eg AT T & Todud/afFesic Ta-R F1 JHET a6 HEeTaar 7 gl
d. a7 ¥ 5 ofr a8

2. As per protocol of Govt of India, if Prime Minister is invited for an official function, then (choose the correct option)
Governor/Lt. Governor of the State/UT should be invited.

Chief Minister of the State/UT need not be invited.

Governor/Lt. Governor of the State/UT need not be invited.

None of the above.

3. 9Rd TR F NAFRF Frat & AT Naeid @ & § frgd o 7ar &

po o

a. {sguld GiEEE gary AR adrar aifder
b. YeTd &S T FAHUS Hef3ier]

. T AR & &

d. AR ¥ F5 ofr a8

The protece! for efficial functions of Govt of India i< indicated in
a. Table of Precedence notitied by President’s Secretariat.
Public Relations Manual of Railway Board. '
Botha & b.
None of the above.

4. AT U TEROT AT F Fgo H DI o R

po T

b, FET gEROT fAeTH
c. Wgo o 3% IR
d. A7 & 3 o FI
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4, In the context of Ministry of Information & Broadcasting, expand CBC
a. Central Bureau of Communication
b. Central Broadcasting Corporation
¢. Central Board of Cenlsorship
d. None of the above.

5. iR & @ JFa A & 99 fQafta & fear aaa v srasgdar &

a. ¥+

b. 3ToEd
c. SAGYF FF FT HUF FATTE
d. IO Tl

5. Which of the following items need to be a part of a Press Release?
a. Headline
b. Dateline
c. Contact Information of Public Relations Officer
d. All of the above.

6. Ffaf@a & ¥ Fla @1 9RT F TEER TSET F 3ERIOT &7

a. 3O vFEag

b. O ge AHw 3fFar fafdes (k)
¢.  Rediff.com

d A8 IS o 787

Which of the following is an example of news agency in India?
a. Indian Express
b. The Press Trust of India Ltd (PTI)
c. Rediff.com
d. None of the above

7. fArfafaa # @ Sl a1 S W H DHR [T & gy F 9 87

Y& F AT

¥ #Age Wda & Riwrat &1 gATa=
c. 3uuRE Frt F daew F1 gF@ET

d. fic Afsar # Feffpa fawmgat s geree

o b

7.  Which of the following duties is outside the purview of PR Dept in Railways?
a. Organising Exhibitions
b. Addressing complaints in Rail Madad Portal
¢. Coordinating the conduct of ceremonial functions
d. Publication of Classified Advertisements in print media

8. 3 a1 TR W, BIATEE 4 Eh @ e AR v & AU BEaer

a. HEN AEAF (YIAT UF TER)
b. FEMACUF (STAHIR)

c. AR BEEr

d. HRFN FEUF (N Reprad)

8. AtRailway Board level. which of the following Officet is are responsible for media management?

a. Executive Director (Information and Publicity)
b. Director General (Public Relations)

c. Bothaandb

d. Executive Director (Public Grievances)
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9.3 @R W, & Yo @y fAfder 3meavr gaer § Hefte fammae @l geida fRr S §

a.  SUA/AIAET dAFEEY AER 97|
b. HRA H v a5 off AR g3/
c. Slieie FEAEY & &7 & Tl AR TH/IART

d. AN § P N T

9. Generally, advertisements pertaining to notice inviting tenders are published by Zonal Railways in
a. DAVP/BOC empanelled newspaper.
b. Any newspaper/magazine published in India
¢. All newspapers/magazine of the region of Zonal HQ.
d. None of the above.

10. W0 & nfRE FRiwAT 7, 86 Yo & Aeor v e @1 & afge

a. had &7 & g WER F FaRa g

b. &g TR AN a7 & Tow WeR F FaRa wfafaf

c. e TR U 5T WHR & FaRa vd Faa sewfafaf dur & & oA safda)
d. &7 & g WHFR & FAART vd FAld Fawfafafe

10. In official functions of Railways, Zonal Railways should extend invitations to
a. Elected Representatives of Union Government of the area only.
b. Elected Representatives of Union Government and State Government of the area.
c. Elected and nominated Public Representatives of Union Government and State Government as well as eminent
persons of the area.
d. Elected and nominated Public Representatives of Union Government of the area.

11. farfaf@a & & #la @ ara & avolr e ¢ a8 &2

«w

a. dMesd AT

b. SFRd NEET
_c HRT 7RG

d. Yo 3 Few

11. Which of the-following is not a luxury tourist train in India?
a. Golden Chariot
b. Deccan Odyssey
¢. Bharat Gaurav
d. Palace on Wheels

12. PATARAT # ¥ Fl A1 FAER & TTod FE/R-aedreams RAiféer & 78 & & v air fFr s g2

o 0g FaEfes
b. Reasxx X
c. ¥ Ae

d. A8 ¥ FI5 & FEN

12. Which of the following is issued to correct mis-information/non-factual reporting of news?
a. Press Communique
b. Rejoinder
¢.  Press Note
d.  None of the above.
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13. FTE9E F enfder &

a. AISAT JauaT

b. YA J&ET :
c. wIBAE FHYARUT

d. FIWEFT T

13. Public Relations includes
a. Media Management
b. Reputation Management
¢. Crisis Communication
d. All of the above.

14. AT FUT ¥ ggET

a. AT Yo YT FHIAT & g3-TToIA & ATH &)

b. HRART Yo gfaAfle safiear & @y yfda fRar sar g

c. R YT ST FH yAfda g § 3R TR Yo /Y swr F wewlRa g #)
d.  HRAE 9 A1fAF Faftedar & AT JHIAT axar &

14. Identify the wrong statement
a. Indian Railways is the name of house-journal of Ministry of Railways.
b. Indian Railways is published bi-monthly.
¢. Indian Railways is published in English and Bhartiya Rail is published in Hindi language.
d. Indian Railways is published with a monthly periodicity.

1. 3T HeAINi/gEe-A3T & SR, MR F fav qew 3reeT 39 §

a. 3UESY SAHR F A Tehlel Toh golfeat SR A g aliw 3R 9617 &7 3@ 8 09 §6 #9998
3 HIST HIAT|

b. 3 WAl ¥ SFFNT VA A3t & fIT womar ReeyAfzar 1 gedier e 3k afe 3 #18 wed g §
GUEGEHIRCIE T CC

c. ToF WM & a1 Rega 9w afta o wer Ay 7 qw WD goh s=w @

d. 9 & PI$ TR AL &l

15. During unusual incidents/accident, the best course of action for PRO is
a. to immediately issue a Bulletin with available information, mentioning the date and time, and update it after some time.
b. to wait for news reporters/media to gather information from other sources and respond, if they ask any query.
c. toissue detailed Press Release after complete restoration, and maintain radio silence until then.
d. not divulge any information to press.

16. 59 fEufd & ANARVAIRIT &7 T 37gFA wfafrar i ggaa FU FFT W 3=30Fg T &1
AT | g¢ F 2000+ g F T AT T FIAIA & @ &1 WS Y @ W FFNHF 30T I8 &7 &

a. gfafsrar F&t . afthe EfEar Nfsar o1 3797 319 garead g & yheT

b.  TUNT FARF W & IR FuURTHT FRAS F fAv AfFAVERY & T Hgadt FRaS e
c. Yod 98 & Ay AE 1 AR FG

d. W AfSAT W Srae 7 & AR IHHRI F FaOl (O WS4 &)

16. Identify the most suitable response in this situation: a video of unauthorized vending at station is getting viral on Twitter with
2000+ views. in | hour. The reputation of Railways is getting attected negatively . CPRO/PRO should-
a. not react, but wait for the trending video to dissipate on its own.
b. reply with factual counter at the earliest and follow up with video/photo of corrective action.
c. wait for Railway Board to give instructions.
d. not reply on social media, but only respond to journalists if they ask query.
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17.29Y & AN efgex f5ar &

a. @SWR RLY

b. @SWRRLY

c. @SW_Railway

d.  @SWR_Hubballi

17. The official Twitter handle of SWR is
a. @SWR_RLY

b. @SWRRLY

c. @SW_Railway

d. @SWR_Hubballi

18. Yo garT fie AR F AwAT guesEd f aER o R # R @R sefed far S &

a. Y@ Q%
b. THUETHA FT HrATeT
c. HEASHF

d. FET 3R TEROT. HAEH

18. Display Advertisements by Railways in print media featuring Hon’ble Prime Minister’s photo are approved by
a. Railway Board
b. Prime Minister’s Office
c. General Manager
d. Ministry of Information & Broadcasting

19. 57 & wiet |7 NFAT 3T Airedww T FETEIOT AL 2

a. TS Wy

b. UTHA BIBAA FHT T
c. MNeThe aifgar wesar
d. a7 A

19. Which of these is not an example of a video editing software?

a. Adobe Photoshop

b. Apple Final Cut Pro

c. Pinnacle VideoStudio
d.  Windows Movie Maker

20, T FUS F IgAE ! FREE FEIARE HTFE T

2. TEYT Fr gfaser Fr /WY FHa F AT

b. AR TEd FET F g F AT

c. SoAar, MfzEr AR g Raurs & g sfARaaar S RBufa 3cde= 7 &
d. el GIT AR & YT ¥ g9 F AT

20. Tdentify the wrong statement. Crisis Communication is necessary to:
a.  Protect the reputation of the organization

Cover up internal wrong-doings

Avoid uncertainty among public, media and other stakeholders

Avoid mis-information and fake news.

po o
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21. STE9h F oA &

a.
b.

c.

d.
21. Public Relations involves

a.

b.
c.
d

Waﬁfﬁam%m%wﬁﬁm%sﬂrwmm%
WHR/fAST Fuar 3T Fa9ar & 9 [T de9y
TITeA & HATH H e & fAv faghr

gAH § HIS & A

managing how stakeholders see, and feel about your organization
financial relations between government/private company and public
sales to enhance profits of the organization

none of the above.

22. TR &1 A, FwaAT, vgat R 3uatet w B 3R sdwciae Mfza & g ke &= F [
R WER & AlSe Tordl §

a.

b.

c.

d.

22. The nodal agency of the Government of India to disseminate information to the print and electronic media on government
policies, programmes, initiatives and achievements, is

Hter Sf3am ey
RG]
S T

a. All India Radio
b. Doordarshan
¢. Press Information Bureau
d. Directorate of Advertising and Visual Publicity
za.mmmammwmmam,mﬁammﬁmmwm
I9Yad |IY 87
a. ST H SEHT FET RIAYART F 9 & AU oy Az foew s
b, rerel AEAT W sewianihay IC HIAT
c. 3Fd IRASET & UH T & At
d. I gt

23. To publicise the upcoming dedication of redeveloped station, which of the followmg is the most suitable means of publicity?

a.

Production of short video film to highlight key features to public

b. Posting of infographics on social media

c.
d.

24 AT F ¥ 7 O DUREEr F @98 HosT aute ST 3

Conducting of Press Tour to the said project
all of the above

Tl TR 3T Fererar & R FA & T Jeftel &1 T
At gRoT 3R efcwer Fr fareryor

9T gEar SR A IR 97 Rafea

FOlFd Fir

24. Which of the following best describes ‘Propaganda’?

a0 o F

the manipulation ot symbols o transmit accepted attiwudes and  shilis.
analyses of public perception and attitude

official press release from Press Information Bureau

All of the above.
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25. AT AR Ee F IFAR FEfaiEd # F ST @1 DHR F7 Az T 2

a.
b.
c.

d.

9H ToieQ/afeafadr Afger
gfserd SwIHee Alse
T 4TRSS R
g3 Mafas

25. Which of the following is not one of the models of PR as per Gruning and Hunt?

a. Press agentry/Pubiicity Model

b. Public Information Model

c. Two way asymmetric PR

d. Inverted Pyramid

26. I8 T 9 THIALIS NHR/RSF HAR HT U 32T &

a.
b.
c.

d.

HRA TR H Ted et 3fa=
Yea 2@t faafaa ow Rafta sy s
A 3R BT ‘
3§ g o A

26. This is an example of Two Way Asymmetric PR/Persuasive Communication:

a. Pulse Polio Campaign of Govt of India

b. Issuing regular Press Releases by Railways

c.Bothaandb

d. None of the above

2778 g 3 RARE FHIRAFAT 1 TF 32607 &

a.

b.

d.

T Fr NAHNE daarse | 98 Fafa gds Fer
TR & NURIRF A §5 W IHISTYIHAE WIEC FHlr
WMt ganT o sifter

FH ¥ FIg 8 AT

27. This is an example of Two Way Symmetric Communication:

a. [Inlpading of Press Release on official wehsite of SWR

b. Posting updates/alerts on official Twitter handle of SWR

¢. Press Briefing by CPRO

d. None of the above

28.A17-fAf3Tes AR & TF 3T

T AT SRR T TR W AT HA
& T ¥ FEEUE @R 9

ARt & A 3R S wagt F 9w Ry wre e
FE T



28. An example of non-mediated communication:

a. Sharing of achievements of SWR on Twitter

b. Press Conference by Gengral Manager at Rail Soudha .
c. Sharing Press Release in whatsapp and email groups of media-persons

d. All of the above.

29.507 Yord & ddRmET § AU, Ja99s § gef F Afaf@a & @ 9 a1 Reew S« afsas wgarar g

Serel Yo & IVF vd Feany

Y& I, ZRUCC, DRUCC W&

ST & HOFER &7 F 3 A 87 F TN ARS
d. FIRET g

29. For the CPRO of a Zonal Railway, which of the following constitutes ‘public’, in the context of Public Relations

o »

o

a. Officers and employees of the zonal railway
b. Railway passengers, ZRUCC, DRUCC members
c. all the citizens of the area covered by the zone’s Jjurisdictions

d. all of the above

30. FEUF & Teal F, vatereiy EhfAar @ i §
gaT &1 FqoTeT, I T oTaaT AR GAEReT & FET @ A a3 A9t i St e

a.

b. AfANFATIF & IATE0T & G F AT Wed =T
c. a3k BEET

d. ¥ q PS5 ofr g

30. In the content of Public Relations, ‘environmental scanning’ refers to
a. Checking the air quality, water quality and other parameters that measure the health of environment
b. gaining information about the environment of media/public relations
c.bothaand b

d. none of the above

31.m$ﬁﬁ,mm¢@uﬁ$mmm®awwmwm%

a. e TUR

b, H&HRET FAR
c. a3 be=T
d. a8 ¥ &5 ofr 780

31. In the context of Railways, PNM with recognized trade unions, represents an example of:
a. Management Communication
‘b. Marketing Communication
c.bothaandb

d. none of the above.

SOUTH WESTERN RAILWAY



32.Wwﬁ5wﬁﬁﬁmq§amm$mﬁmﬁ@aﬁ#wmmm?

a. FfAT ¥ IS AW aT @

b. FRARTT T fF 99 AT T TTHR H FSA S0
c. THERAE Rafta #& A=d efvcesor anfaa st
d.  FRIFT gar

32. Which of the following must be done to ensure wider reach of our news/achievements?
a. maintain good media relations
b. ensure press releases are sent to the correct journalist
c. include a ‘human-angle’ to the news/press release

d. all of the above.

33. FAicd # AT HEE F T FATH-HA-AGST W F TIR FEAT ST TF 3R §

a. HARRR TOR
b. ISATCHEF FARX
c. TR &t

d AN @ S o 7T

33. Publicising the UTS-on-Mobile App among rural population in Karnataka is an example of
a. Marketing Communication
b. Organisational Communication
c.bothaand b
d. None of the above
34. fArfafaa F @ #ia @ 7R swavs 1 fewr 78 &
2. YAF 1 A DA B AR AT TF gl
b. fafe Aifdar & FAER RUiet & faveor
c. I, AT Tgenl S fgqurest & wfafar v #er)
d. TR ¥ Fg o G

34. Which of the following activity is not part of Public Relations?

a. Communicating about new schemes of Railways to the public.
b. Analysis of news reports in various media
2. Colfecung teedback trom stakeholders such as passengers. {reight customers,

d. none of the above,

3S.mﬁarfrmm,aa¢;h@rm#3maa'?mz.owwmﬁ%mwmwmﬁrm
FHler AR &= & o, i faafa. s g W e & afgee

a. el YEargelr & farda faewor W

b. A & TR ¥ FaT IR HRIA S ygept W A$ ghauwd
c. ¢AAC STl dlel FNAGT & ATH &F Feord W

d. e & sfagw AR Ae & 3eo@ W

10



35. To draft a good Press Release for wide coverage on the recently introduced, technically upgraded Vande Bharat 2.0, the Press
Release should focus on

a. long description of key technical jargon
b. new features including safety and comfort aspects from the point of view of passenger
c. mentioning names of engineers, who built the trainset

d. mentioning the history, and the development of the trainset

36.4erer forafaer &7 3 &

a. ol & GG F WY WYF WANSE Taedld F B &THAT
b. ZXec W T Wt & X F Fr gt i 1 I & ST UgA e Fr qfehar
c. eI S WHAMSS HHE H Gelr T gtk |
d. S F e & g & faf
36. Social Listening means
a. the ability to have meaningful social conversations with groups of people
b. the process of identifying what is being discussed about an organization on internet
c. the process of listening in social groups, like in a classroom.

d. the method of listening to conversation with attention.

37. faf@a & & =ia ar Qe A RREE/yETs cend F8 &

a. Hecarel
b
c. 3NFHd THIRTH
d. &
37. Which of the following is not a social media monitoring/management platform?
a. Meltwater
b. Hootsuite
c. Oragle SRM
d. Slack

AR g F AT Fd IUgFd HAR HRAA & 7 7 AT HY(Q. 38-Q. 41):
38. WIhaACT

« AR IR TIATF

b, AR TANT gaEF HR I
c. WER TE/ATHT ITErey

d.  EER 3R RAER aEd e

11
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Match the form of communication campaign best suited for the target audience intended (Q. 38 — Q. 41):
38. Folk Drama

a. Urban literate adults '

b. Illiterate rural adults & children

c. Literate urban/rural populations

d. Literate & Illiterate Urban population

39. 9, YFware
a. RN WIS IITFH
b. AR IH0T auEE 3R s
c. W& UYSQ/ATHIOT TSTET

d.  IBR IR @R El e

39. Posters, pamphlets
a.  Urban literate adults
b. Illiterate rural adults & children
¢.  Literate urban/rural populations

d. Literate & Illiterate Urban population

40. TRUH If3ar

a. EY IR IO
b. fRERT AT auEr 3R E=Y
c. BN Ag/ATHAOT Tardr
d.  WER IR PRER aEd e |
40. FM Radio
a.  Urban literate adults
b.  Illiterate rural adults & children
¢. Literate urban/rural populations

d. Literate & Illiterate Urban population

41, @fSTw

a. UE WER TIEH

b RER TR guEE 3R S
c. WIER A/ITHCT IETET

d. T R fAReR el ey

12



41. Hoardings
a.  Urban literate adults
b. Illiterate rural adults & children
c.  Literate urban/rural populations

d.  Literate & Illiterate Urban population

42. T oI 9 faefey # wed Agcaqol auat #v seaw frar S @fe

a. Hfad WEms &
b. 9H @ATT & 7w o7 H
c. Al Ramw H

d.  ugar 3K nfEd =t S

42. In an effective Press Release, the most important facts should be mentioned in
a. Last paragraph
b. the middle of the body of the press release
c. first paragraph

d. both first and last paragraphs.

43. frelt aRTsAreREma & Tt 3R Aga 1 AR @ 599 & AT AR fFv 70 SEaRS # Fel ST §

a. ReaEst
b. SHAB
. TR
d. feegofr

43. The document prepared for providing facts and significance of a project/programme in detail is called

a. Rejoinder
b. Backgrounder
¢. Communique

d. Note

14, AfEr deut A, dreFr 7Y ¥

A, THRTAS TU ¥ APRIcHS ITArdsT &l a1 ol
b. TS UFhR & FiUr a7 &7 / o
¢c. TATOR T & AE@E & AF

d. =8 O #g i 78
44. In media relations, ‘beat” means
a. to aggressivély respond to negative criticism
b. the area/subject assigned to a journalist
c. name of the author of the news story
d. none of the above

13

SOUTH WESTERN RAILWAY



45. 9% UIHR S JHAR W F@GT 2r &, 3R Rl ver AT Sl @1 quidiae Faad 78 gidr §, 39 el
T &

a. U AI®

b. & HargEar
c. TAardr gues
d. e

45. The journalist who usually is independent, and not a full time employee of a single media company, is known as:
a. Bureau Chief
b. Beat Correspondent
c. Resident Editor

d. Freelancer

46. gfseras RArUT T/SE 3iTF Sf3ar & FEaIsh-3reaeT &

a.  BAS SARETEr
b. el TT FAUHA
c FTll T Ay

46. The founder-president of Public Relations Society of India was
a. Homai Vyarawalla
b. Fali H Nariman
c. Kali H Mody

d. Bejan Daruwalla

47. fAFafaf@d & ¥ Fla & NFR @ $IX &) &1 3607 781 82

a. @MW e
b, FE R AT
c. feehet @r fashr
d. 3-8 AARSH
47 Which o' the foliowing is notan exampic of WER oNon Fare Revenues

a. Advertisement on Coaches
b. Advertisement at Stations
c. Sale of Tickets

d. On-board entertainment

14



48. OOH (T3¢ 3% gH) A= &1 3 &
. 4
a. &dr I W AT *
b.  THUH A W AT
c. TUAH T, 3RS, YT Hidiiadt e X e
d. 9AER 37 # R_aue
48. OOH (Out of Home) Advertising means
a. Advertisements on TV Channels
b. Advertising on FM Radio
c. Advertisement on LC Gates, RUB, Railway Colonies etc etc

d. Advertisement in newspapers

49. NINFRIS & fd&am &7 §

a. @, geadiea Al vaY Ra=g sfars whe
b. g, geanafed Al B Rawg msfEars @
c. oAU, Feaafed Al $I Na=g sfearer w=ha
d. =, e A IR Rawy T whw
49. Expand NINFRIS
a. Novel, Innovative Non Fare Revenue Ideas Scheme
b. New, Innovative Non Fare Revenue Ideas Scheme
¢. National, Innovative Non Fare Revenue Ideas Scheme

d. New, International Non Fare Revenue Ideas Scheme

50. TR Yo G & AOSTF JaR &1 Grafds 38827 &
a. AT F AT AHAT 1 A Hedl W Sreehar dgmar

b. FAS & TG
c. ST F @ Rl Icare/Aar H AH/T FAAT
d. 9T gl
0. The primary objective ot Commercial Publicity v Indian Raifways is

a. to raise awareness on various issues to the travelling passengers
b. to optimize earnings
c. to popularize a product/service among the public

d. all of the above
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51. HERr AT e s 2022 F AR NI @Ry & AT Fla 9 w6 §

\ 4

a. f3fSee AR gerreren
b.  FHeel & 3O
. IR Haeemr
d. FERST
51. Who is not eligible for Accreditation by PIB, as per Central Media Accreditation Guidelines 2022
a. Digital News Publisher
b. Cable TV Operator
¢. Newspaper Correspondent

d. Camerapersons

52. R & YahIfAd FATAR TAT F GoE0T &7 TATT G dleT STRT AT 62

a.  UE e sqU
b. AT HIR ST

¢. HRd & GATER TH & IR
d. AT q ®5 off 7Er
52. Who issues certificate of registration to the newspapers published in India?
a. Press Information Bureau
b. Central Bureau of Communication
c. Registrar of Newspapers for India

d. None of the above

53, $E TAR S & woet F PR F ¥ Fi et wen vhga A 8
a. SRNEENRT 3% sacisfi U3 fagee afsafadr (Sudm),
b. IRNFERT AH fhes dfearfaer (Srowdr)
c. ¥ U5 ZrAT fEfae (vE Us A9y
d.  IFERT AT fher Bitcaest (STHUF)
22\ hich of the tollowing erstw hile organtsations are not mtegrated tn formation of Central Bureau of Communieation”
a. Directorate of Advertising and Visual Publicity (DAVP).
b. Directorate of Field Publicity (DFP)
c. Song & Drama Division (S&DD)
d. Directorate of Film Festivals (DFF)
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54, NINFRIS gifordy & Siger Hifeaw &

a. AT SSTa/H
b. WA Srdew
c. IR AvATH
d.  AfRR g
54. In NINFRIS Policy, the nodal officer is
a. Sr DEN/Co
b. St DCM
¢. Sr DMM
d. St DME

55. STTE9S T Uk fFforg afafafer wgr amar §, FaifE

a.  FHH U MiAT

b. SHH dolc AT §

c. SHH ST Y [T F A AIAT

d.  Fuled el
55. Public Relations is called a planned activity, because:

a. it involves research
b. it involves budgeting
c. it involves evaluation of public opinion

d. all of the above

s6.fm 1 # ¥ 5w fawew & AewA ¥ A0S F 36527 Oy oot & €y # ST & O HEHEAr o

AT T &

faamaat Jregs ¥

b. uReeff, aafaw, SAFER HUR & ATeIH J
c. difaTe & ATH ¥

4 AN TS FY e F ArewH ¥

®

56. Public Relations aims to build goodwill among public regarding an organisation by

a. advertisements
b. transparent, genuine, honest communication
c. hiring lobbyists

d. enhancing our revenue
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57. SR T Jeu ¥ O W Yo N F R 7 e 1 HENG e & AT, 3 amr @ At
A & fAT g7els A dFhde FiTaH, TR AR E R

a.  SIMA-AETR eI

b. T [T W

c. SHIRYr Yed

d. ol Fer e

57. Which Rajlways Company started publicity campaign in England by distributing pamphlets to attract tourists in India,
popularizing railways for passenger travel prior to World War-I1?

a. Bengal-Nagpur Railway

b. Mysore State Railway

c. GIP Railway

d. Southern Mahratta Railway

58. R & MR & Ao & Feafaf@a ol &1 ywd § 3ifa7 & (a7 § g0 FA #) garead &

a.  UTSAfAEY & o1, STEGF &M Hiel, Wanisy S Fufy
b, SIET o e, SraniEr i Rufy, afeafddr @ g
c. ShariEr & fEufd, afeafddr &1 o, Serdus 1 Hrel
d.  ufeafadr @ g, doersr $r &, serdyd #r e
58. Arrange the following stages of development of PR in India from earliest to latest (left to right)
a. The Era of Publicity, The Age of Public Relations, The State of Propaganda
b. The Age of Public Relations, The State of Propaganda, The Era of Publicity
c. The State of Propaganda, The Era of Publicity, The Age of Public Relations
d. The Era of Publicity, The State of Propaganda, The Age of Public Relations

59. 3MYFAE AN TTHTH HT Faash FA AT S §

a. 3TSAT @r
b. USES gefer
c. TUesl sfaw

d. 19 @

59. Who is regarded as the father of modern American Public Relations
a. Ivy Lee
b. Edward Bernays
¢. Elmer Davis

d. Bill Waterson
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60. F=fafEa suar W AR fifaw
I.Wﬁﬁfﬂwmww/aeﬁw@ﬁ*mmﬁmmmamﬁl
0. 5O &1 379 & oy Scare/dar it Jar & fv:ged TR |

a. I3R o=t @& &
b. %ol 1 WEr &
c. dad IHE &

d. ® o FUT W TG &
60. Consider the following statements
1. Advertisement involves buying space/time in media for reaching a specific target group/audience.
IT. Publicity means dissemination of information of a product/service, free-of-cost.

Both I & I are correct

Only I is correct

Only 1 is correct

None of the statements are correct

.o o

61. Ffaf@a syat W faar fifsr
I fa=9er 7 3gged fordlt carg/dar & fasfr &1 agrer B
. Y9 F 327 R scarg/ar & fashr &1 sger g

Il . U FAfSAT INITAC @RI YR & AEGH F GIcd FAAT A Ueh G0 1 Joiett & A% favaw=ig A
S &

a. LUAR mag g
b. dd L II-TEr &
c. hdel ILITTE &
d Had LUTHE

61. Consider the following statements

1. The objective of Advertisement is to increase the sales of a product/service.

II. The objective of Publicity is to increase the sales of a product/service.

Hi information received tirough publicity by o media omler is considered more credinle |i'|zm an advertisemen

1. TT & TIT are correct
Only 1, 111 are correct
Only II, III are correct
Only I, II are correct

62. FEUTTS faaTTer (S¥eegerier 3rsaciEloin) & 3ggeal 7 anffer g @& &

a. WU g F O Ol A ol d guR FEn

b. 39N FRHAT IR ATAHT & I F FoAA T GhAT AT
c. HEIHA/HIAT & Fis/aiasaT H fAAT FHET

d.  FORIFT Fel

po oo
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62. Objectives of ‘Institutional Advertising’ can include:
a. improving the image of the company among its audience
b. informing the public about its programmes and schemes
c. building the brand/reputation of the institution/company
d. all of the above
63. 760 # IHIH & HEH H,
L. %S SA/afses & Thar &
1. IR & 3R W S/ ufeers & TR ago gl §

a. 13K ne=t adr &
b. FHAA 1 TE &
c. HATINTEE

d. FE o P T AT &

63. In the context of Public Relations in Railways,
1. There can be many publics

I1. The composition of a public can change based on the situation

a. BothI & II are correct

b. Only I is correct

¢. Only Il is correct

d. None of the statements are correct
64. FAHIF & T F

L JqAT & 31 § AT T A OF Gofg (STe/afeete) &1 AT |

II. S8 U GHE (SI-/9fea) & cafeaed wewat Fr Aefse, wma iR #Afdar & yenfad = v &
a. 13k 10 g=f wer §
b. &A1 TEE
c. Fad NMEE ¥

d. w0 o FuUA T AW &
64. In the context of Public Relations
T Pyblic Opinion theans the apinion representative ~a aroup (public) ac 2 whole
II. Public Opinion is not influenced by attitudes, media and influence exerted by individual members of a group (public).

Both I & II are correct

Only I is'correct

Only II is correct

None of the statements are correct

g0 o
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65. ATHIF & TeH H

. TAEIF HT dc9d SATASK, TO-AT FIR F B

II. Jo89% & 2 T §aR g

II. ST9ETST &7 aTeqd GHIATqer redaifos ore & fav g=ars & =T gl
a. LU magr g

b. ael I, OIHET &
¢. Fad ILIOTE &
d. Faa Luad &

65. In the context of Public Relations

1. Public Relations implies honest, straight-forward communication.

I1. Public Relations has two-way communication.

III. Propaganda implies evasion of truth, for malicious short term gains.

I, II & III are correct
Only I, III are correct
Only II, I1I are correct
Only 1, IT are correct

66. STAETF & HeaT # SRIF &r faear &7 &

a.  EHEEe Remad Sufde e
b, TEiTEe Wde Swedfti taed
. Uw R YT gfad
d. SR ¥ F FGT

66. The full-form of SRIF in the context of P.ublic Relations is

R

a. Strongest Reasonable Important Factors
b. Strongest Relevant Infuencing Factors
c. Self Reliant Independent Publication

d. None of the above

67. TTG ARG ARGF =7 7 ¥ fFger 3emEor &
a. AT HFEGIAhE
b.  FRRE FHgARTA
c. @er A
d. A8 q FI5 o 7
67. Swachh Bharat Campaign is an example of
a. Management Communication
b. Crisis> Communication
c. Social Marketing

d. None of the above
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. 68. PAfaf@d Fuar W fFar Hifaw:
I TR STETS T 3eged AT # glaa 3R RifEd Fe gl
I, SRR ST T 329 FATURT & & §HAT et & [0 Sofar I wida Fr g

a. 13 naat @y €
b. Wlﬂ'ﬁré
Fad T &

d. S Y FuaT TH G &

68. Consider the following statements:
1. The objective of Government Public Relations is to inform and educate the public.
I1. The objective of Government Public Relations is to influence public to support the ruling party.

Both I & 1I are correct

Only 1 is correct

Only 11 is correct

None of the statements are correct

o o

69.%?@?@3‘5’@(@?%)zﬁrﬁwﬁrwmaﬁ%wgﬁﬁwmmﬁmﬁﬁmm%
wIqretsT

a.

b.  STAE FEGAR
c. fasmger &

d. FRIFT v

69. Issuing two-hourly bulletins on status of restoration of a derailment is an e>‘<ample of

a. Propaganda
b. Crisis Communication
¢. Advertising

d. All of the above

70. O F=hg 3mAfaaT $r sar § 3t
a0 faafeT # afaw @t & T geg agd 3o ¢

h i—;‘e}':ﬂmai _a\' ugd/jﬁ(?mwmww%
c. m@aﬁﬁ%wsﬁwwmﬁﬁmaﬁmmm%l
d.  FUFT GHr

70. A Press Conference is held if
a. the issues are too numerous to be covered in a Press Release.
b. it is necessary to clarify certain matters with question/answers
¢. the issue is complex and cannot be explained in a single Press Release.

d. all of the above
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71. MHRAT & fov s aog Fa F AT 577 ¥ i O [ 39k &2
a. fawg awg & f@wdvor

b. T FeTor
c. TREX W AdEH
d. FRIFT Tl

71. Which of these methods are useful for obtaining feedback for a PRO?
a. Content Analysis
b. Opinion Survey
c. Poll on Twitter

d. All of the above

72. -UfFed FAA9d H MfA 8-

a. g U TR & A e R AfSar IoEhfa S disrer see
b. R gear & ufeqd @ & veara € wfafsar &
c. W3 WEAUAEF, TeT-3R-2@ F7 TRCHOT JTART IR &l NHIS FA0 [@eAr
d. zAX ¥ FS s 7@
72. Pro-active Public Relations involves
a. anticipating situation in advance and planning media strategy.
b. responding to a situation after it occurs.
c. taking a highly cautious, wait-and-watch approach and maintaining low profile

d. none of the above

73. AT 99 foafea & AR & & F S $T GHEGAT 98 & [aT,

a  HFREFACT wwt FT R T R
b, TF I 3R WA @er R
c. S IR A Ao ¥ e YT HArEH e T AT
d.  F9Rred gelr
73. To inc.rease the chance of our Press Release getting printed as news,
a. it should use oxaggerated word:
b. it should be crisp. to the point and concise
c. it should be sent to some editors selectively prior to sending it to others

d. all of the above

74. 3TN ¥ FASE & U WfFad 1 Agg ¥ aRMT 7T 32T A W T H H@ SA1 S0ar §
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74. Data represented with the help of graphics for easy understanding is better known as
a. Infographics
b. Infotainment
c. Exograph
d. Cinema Slide

75. BT (3T efg ufeafien) & sy F v4 aser #7 T §

a. 21x15 §&r
b.  21x30 JA
c. 42x30 FA
d. T8 ¥ P o A

75. In the context of DTP (Desk Top Publishing), A4 size means
a.21x15cm
b. 21 x 30 cm
c.42x30cm

d. none pf the above
76. SR SN AR WA & weat , wnsT F I

a. AHS & BUE F AT G 0 FO F IHR
b. B F A S gar aww §
c. FEET HHR AT & fav R Tso/vedw el &1 TATT w@w
d.  FWRIEFd gl
76. In the context of printed material such as brochure, ‘Layout’ means
a. the size of the paper chosen for printing of the matter
b. the method of printing that is chosen
¢. the general appearance of the printed page/display matter to give pleasing appearance

d. all of the above

77.5UTS & "est F Aufora, 3msad, ane, e ife AeRg aa &

a. BUS & AT 39N fr S=are Ty
o. T & fAT 3T & FEETe IR FOGER
c. TR & v 3yt fr Faar e & 9ER
d. SIH ¥ FI G
77. In the context of printing, maplitho, ivory, art, kraft etc denote:
a. the ink used for printing
b. the tvpe of paper used for printing
c. the font type used for typesetting

d. none of the above
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78. SErd/AET & HWeet F Shwwus & 3

a
b.
c.

d.

IFE WX TR AT
Tl ¥ Algg
SRe T Afgerw
SR T A3

78. GSM, in the context of DTP/printing means

a. Grams per Square Metre

b. Global Square Module

c. General Space Matrix

d. General Space Manual

79. AN 99 & & H&T T &

a
b.
c.

d.

grée AR fEErT
A 3R w3
sisele 3R daaras
s 3R AHwae

79. The two main formats of newspaper are

a. Portrait and Landscape

b. Den'ly and Crown

¢. Broadsheet and Tabloid

d. Lithograph and Offset
80. U&F 3TTR3/TSTTET Sr3ma i

1. 7T W 9 e sl ser wifgw
II. TR % T A FFAW & WY Weeqet Y g0 WA wiev

101 AT 3 3 arel wfdger TaRy/eTest Y TR & FRSRATARET P Ga T Fr

TR |

a. WLTH'H?I’%
b. L3R madr g
¢. g i, WUTET§
d. Fao LT g

80. A good/effective PRO should

I.
IL
1.

issue timely press releases
maintain cordial relations with mutual respect with journalists

promptly communicate adverse news/criticism which appears in media to the top level executive/officers.

a. Only !, Il are correct
b 1, IT & 111 are correct
c. Only 11, III are correct
d Only I, IT are correct
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81. TH UH g5 H ol e & fav 3T faEE afeee $r gga19 a4

CTRL+C
CIRL+Z

CIRL + V
CIRL + N

a o o

81. Identify the proper keyboard shortcut for copying in MS Word:
a.Ctrl+C
b. Ctrl + Z
c.Ctrl+V
d.Ctrl+ N

82.37H § FiT AT U TRfeer R{Eed aidt &2

a. WIAIH

b. #F g

c. ﬁ?ﬁi’ 11

d. T NAW 9
82. Which of the following is not an operating system?
a. Chromium
b. mac OS

¢. Windows 11

d. Adobe Premier Pro

83. FBTRYeT, roteT BT, AT SH&F 3greor &

a. TR IHEFH

b, S SanfHT e
c. RBfoea w&

d & § g TG

R3 Phiching Trojan Horce Malware are examples of
a. Cyber Attack
b. Computer Programming Languages
c. Digital Currency

d. None of the above
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84. T & ¥ wla &1 TR Bargw

a. ?ﬁ'tﬁ'{r\
b. STArEr
c. IRUTUH

d. T UH 9Ty

84. Which of the following is a storage device?

a. CPU
b. DVD
¢. RAM
d.  SMPS

85. HTYX W 0T aA & o efaf@a 7 ¥ frw I gomell a1 3T a8

a. sRAa
b. STIHT
c. e
d. Ha

85. Computers use which of the following number systems to perform calculations?

a. Decimal

b. Binary
c. Octal
d. Roman

86. 1SN, SINETE, AITSTHTH, AU THF IETE0T §

a. CFEC FISol
b. frcH TaE wigel
c. A S
d. TEE Ege
86.JPG, GIFL TFEDPNG are examples of

a.  Text files
b.  System registry files
c. Image files

d. Database files
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87. Feafaf@a # ¥ Fi9 78 gAfaa &

a. 1 UHET = 1024 FaT
b. 1 &l = 256 &
c. 1 &l = 1024 THEY
d. 130 = 1024 &l

87. Which of the following is correctly matched?
a. 1MB=1024KB

b. 1KB=256B

c. 1KB=1024MB

d. 1GB=1024KB

88. 78 ¥ FlT T qT SEIR G &7

a. HHRI
b. AT BRRGET
c. el WA
d. FASHEATT TR
88. Which of the following is not a web browser?
a. Safari
b.  Mozilla Firefox
¢.  Google Chrome

d. Microsoft Access

89. fArfalfld # & FleT T FYX & goIYec fBargw g7 &2

4

Afaex

&

890 W hich of the following s notan mput devies of 2 computer”

a.  Webcam

b. Keyboard
¢. Mouse
d. Monitor
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90. fafgter 3wd &, F1 Foll AT 1 &l 87

®

o

90. In Windows OS, what function does F1 key perform?

a.
b.
c.

d.

Open the Help Screen
A

Rename the selected file

Run spelling and grammar check

Close the active window

9]. afaf@a & ¥ =+ @1 acg 76 &

Feeed T F 30 forer €

b. FaAes # ua wew ik e oiiwe gt §1
A Ue T favg adieT ' g

d. AH ¥ @g off FEr

91. Which of the following is not true?

a.

C.

a.
b.
c.
d

Karnataka state has 30 districts.

There is both Vidhana Sabha and Vidhana Parishat in Karnataka.

Hampi is a UNESCO World Heritage Site.
None of the above

92. FATeeh H TSI I §

e o @

e

3Tl AFAT deld FeaAs Ag
§TIq FeeIs ol T
S T STeAeld oot

92. The state anthem of Karnataka is

a.

0
c.
d

Udayavagali namma cheluva kannada naadu
Hachheyu hannada da deepi

Jaya bharata jananiya tanujate

Naavaduva nudiy ¢ kannada nudi
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93. fAFafaf@a # & foFq AT  Feals Wiged # AUIe RWERR AL Shar &2

a. T REA R
b. 3. TEIW FAR
c. ?faT?ingT
d. e s A

93. Which of the following writers have not won Jnanpith Award in Kannada literature?
a. Kota Shivaram Karanth

b. Dr. Chandrashekhara Kambara
¢. D V Gundappa
d. Girish Karnad

94.afﬂwqf%wmﬁmaém§3ﬂ:

2002
2003
2004
2000

I

O
Y
w2

. South Western Railway became operational in the year:
a.2002
b.2003
c.2004
d.2000
95. Ugell R IR o1 frasr g aons a1$ o
a. PIFIY - HAOAH - S
b. ST IATEAT-GRIOTH
c. HFE-aRmoTHr
d. E'I'«TRE‘\I - dRIURAT
95. The first Bharat Gaurav Train was operated between
a. Coimbatore — Mantralavam- Shirdi
b. Bengaluru — Ayodhya — Varanasi
¢. Mysuru —~ Varanasi
d. Coimbatore — Varanasi
96ﬁmﬁfﬁaﬁﬁﬁﬂmmmmsﬂrmﬁm$ms§r§mﬁ?
a. ¥c AT B
b. SERE derEal
¢. Yais Bfsas frear
d. W A% Fead
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96. Which of the following names is associated with contribution to Kannada grammar and language?

a.  St. John Thackeray
b.  General Wellesley
c. Rev. Ferdinand Kittel

d.  Sir Mark Cubbon
97. TIATT H FAlcHd F TodUIST &

a. AT as;ﬂé drell
b. A ¥R uE g
c. HAr ol wrer
d. =Y suguda RRAFET
97. The present Governor of Kamnataka is
a. Shri Vajubhai Vala
b.  Shri Thaawar Chand Gehlot
c.  Shri Ganeshi Lal
d.  Shri ESL Narasimhan

98. =TT FHAY JTF T Hgl ¥Ud ¢

a. a?'lﬂ\?
b. 7% e
c. Tl

d. Ha3
98. Rani Kamlapati Railway Station is located at
a. Bengaluru
b.  New Delhi
¢. Bhopal
d.  Mumbai

99, IR & G20 YAEE & 67 &

b, 3EH FEANEA
c. agUT FgFaHH
d. a4 AT HEHT
99. The theme of India’s G20 Presidency is
a.  Atithi Devo Bhava
b. Aham Brahmasmi
¢. Vasudhaiva Kutumbakam
d. Asato ma Sadgamaya
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100. fea &iaRT # fAeafaf@a & @ g uffis g7 w0 & gufar = &

a. &It

b. ¥ T AT FAAT
c. FHYUHell

d. &3

100. Which of the following ritual dance form is depicted in the movie Kanthara?
a. Yakshagana
b. Bhuta Kola or Nema
¢. Kathakali
d.  Chhau

TSTHTET 9T TR 92/ Questions on Rajbhasha (OPTIONAL)

101. FHT B wfAfy & w7 o B

a. sgufa
b. WA HAT
c. I[EHA
d. Y& &
101.Who is the Chairperson of Central Hindi Committee?
a. President
b. The Prime Minister
c. Home Minister
d. Railway Minister

102. 9% a¥ R aw e #7am=m Sar &2

a. 17 SAGQ
b, 25 fREsR
c. 14fFER
d. 08&A™Y

102. When is Hindi Day celebrated every year?

7 January
b. 25 December
¢. 14 September

d. 08 March
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103. R WIAT & 3o gy & frael smd §2

How many Languages are there in Eighth Schedule of Our constitution?

a. 17
b. 19
c. 22
d. 25

104550 B afAfa fFg Fare@ & 3iaa 3may €7

a. 7§ HAGY
b. o Fareg
c. fagwr AaTeT
d. ¥ HAe

104. Central Hindi Committee comes under which Ministry?
a. Ministry of Home Affairs
b. Ministry of Finance
¢. Ministry of External Affairs
d. Ministry of Railways

105. &Y 3 Fert/Feet Wrg forms & AT #a @ WEpR At ey e &
a. HHUE RERN Froier
b, FEAr TAT QERR A=l
c. YA FHE [ERR Fretar

d. &H ¥ g o &

105.Which Award Scheme is applicable for writing Stories/Story collections in Hindi?
Premchand Award Scheme

Mahadevi Verma Award Scheme

Jaishankar Prasad Award Scheme

None of the above

a0 op

106.F 5T ISTHINT FRIadd AT & wog@ Hid e &7

a. HAGIUEYh

b. SIHRTH

c. TfEIT SrdrET
d. HEseguA

106.Who is the Head of Divisional Official Language Implementation Committee?
a.- General Manager
b. DRM
c. SrDPO
d. CwM

107.SeTer ITSTHATST Feadd WA & T FiA 82

a. FETIEUH

b. SIHRTH
"o, YT FAY

d. HsseguA
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107. Who is the head of Zonal Official language Implementation Committee.
a. General Manager

b. DRM
¢.  Minister of railway
d. CwWM

1087 fATHAT & 3R, 2l 3R AR gael 3R g7 &9 e e & & et e €2
a. & aF
b. @&
c. IGA

d A § P A

108.As per Official Language Rules, Dadar and Nagar Haveli and Daman diu islands fall under which region?

a. ‘A’ Region
b. ‘B’ Region
¢. ‘C’Region

d. None of these
109. &g THR & Faariedl & fore FE Regor Asen earr Pl s wferor & @b o & & 2

a. WA
b. vEry
c. HLIHAT
d. w&or

109.Which one is not in Language Training, prescribed by Hindi Teaching Scheme for central government staff ?
a.| Pragya

b.| Prabodh
¢.| Madhyama !
d. Praveen

110. IR TSTTYT FRieaa= AT Fr do oy 718 & v ar @

a. AIRAF
b. af¥w
c. BE A H UF 91X
d. arfars

110.The Town Ofticial Language implementation Committee meetings are held once in how many months?
a. Monthly
b. Annually
¢. Once in six months
d.  Fortnightly
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